Proper Display
Pointed Out as
Aid to News Ad

“Advertising depends for its ef-
fectiveness on atmosphere and back-
ground,” sald J. H. Jordan. advertis-
ing manager of The News Tribune, in
Speaking before the first meeting Tor
the 1922-23 scason of the Twin Dorts
Display Managers' association held
‘ajdhe Spalding hotel last night. “The
proper display of advertised commo-
dities In codnection with newspaper
ad\'av{islng i3 welghty ana signifi-
‘cant toward furthering the merchan-
dising plans of every modern mer-
cantile establishment of today. Mer-
chants are more and more realizing
the value of tying up thelr display
‘wlndo\\s to momentary advertising.
thereby creating a greater interest
for the goods advertised.

_'The News Tribune was one of the
1St newspapers in the west to re-
allze the value of window displays
in connection with advertising car-
ried in its columns, and in recogniz~

offices for the co-operation of na-
tional advertising. This plan has
worked out with phenomenal success
and local dealers carrytng the re-
spective products appearing in our
window interest themselves to the
extent of putting in similar dfsplays.”

The Twin Ports Display Managers®
association comprises ‘the display

perior mercantile houses and forms
the nucleus of one of the most i:
portant factors in assisting the move-
ment of merchandise through sales
channels today.

Morris Klatsky, president of the
assoclation, announced plans for edu-
cational werk to be carried out by
the mssoclatlon for the coming year.
Wesley Bartikowsky was chalrman
of the meeting which was held in]
the form of a banquet.




